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SUB  311    Interpersonal Leadership  3 hours

 305  International Economic Systems  4 hours

SUB  313  Management Theory and Practice    3 hours

B SU  403  Marketing Management  4 hours

SUB  302  Statistics for Managers  4 hours

Bachelor Business Program 
Course Descriptions

. Throughout the 
course, advanced critical thinking, problem-solving and communication skills are emphasized in the exploration and evaluation of significant ideas. 
The course is designed to assist individuals at the Bachelor’s completion level of study as they set the stage for success by focusing on ways to 

tegies for working, 
studying, and relaxing.    

This course provides an examination of the alternative forms of economic organization that exist around the world. Areas of emphasis include the 
existing variations in the demographic capitalist framework; the ongoing process of transition in formerly socialist nations; the emergence of new 
sources of competition within the global economy; and the interaction between economics, politics, and culture in various societies.  

This course provides the student with an overview of management and leadership processes within an organization. The principles of planning, 
 to help 

develop an understanding of the role of the manager in contemporary organizations.  

In this course, learners study marketing theory that presents a strategic overview of marketing concepts. Learners learn how to plan and implement 
marketing strategies and policies. Topics include consumer behavior, feasibility studies, market segmentation, marketing strategies, marketing mix 
forecasting, and budgeting within the domestic and global economy. Assignments include individual and group projects and presentations.  

This course provides a practical introduction to the tools needed to perform basic analysis of critical organizational data related to issues of quality 
control and decision-making. Topics covered include graphic and tabular summarization, measures of central tendency and dispersion, sampling 
distributions and estimation, hypothesis testing, analysis and variance, nonparametric methods, and regression analysis.

CCA  406  Financial Accounting for Managers  4 hours

SUB  326  Business Law for Managers  4 hours

B SU  319  Organizational Behavior  3 hours

B SU  405  Corpo te Finance ar  4 hours

A theoretical and practical analysis of principles, techniques, and uses of accounting in the planning and control of business organizations is explored. 
 value of money 

concepts, accounting for cash, receivables, inventory, property and equipment, and intangible assets. Emphasis is placed on the use of the computer 
as a tool to provide critical information for decision-making.

In this course, learners analyze the behavior of people in organizations. Organizational motivation, group behavior, group dynamics, communication, 
and decision-making are explored in the context of individual and group behavior. Group projects and presentations are assigned.

This course provides a study of legal topics needed by all managers and entrepreneurs, including business tort and crimes, contracts, sales, agency, 
employment law, credit, and bankruptcy. Additionally, this course reviews the three basic structures of a business sole proprietorship, partnership, 
and corporation. 

The course begins with principles of finance and moves toward topics such as leasing, mergers, and multinational finance. The theory of finance is 
applied to investment instruments, including stocks, bonds, options, and futures markets. Capital budgeting, cost of capital, valuation, and risk are 
also studied at advanced levels of analysis. 

ECN

 gnitnuoccA laireganaM  704 CCA  sruoh 4 
This course provides learners an opportunity to study the utilization of basic cost accounting principles, practices, and procedures for industries 

zed. 



BUS 435  Human Resource Management  3 hours
ment in complex 

organizations. There is an emphasis on the role of operating supervisors, executives, and the union in researching such challenges as employee 
selection, training, placement, wage and salary administration, promotion, fringe benefits, employee services, and management-labor relations.

BUS 480  Leadership and Ethics  3 hours

BUS 486  Business Policy and Strategy  3 hours

 

LOR OFCourse Descriptions

f leadership and 
the integration of Christian ethical principles into various functional topics. 

This is a capstone course designed to assess the ability of learners to integrate and apply the business principles and other skills learned throughout 
the BBA program. Learners demonstrate these abilities through participation in an online global business simulation that requires them to analyze 
strategies deployed by a specific organization. In addition, learners will study a selected business organization and write a business strategy report 
based on that study.
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